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BY: NICHOLAS PASCHVOSS

According to dictionary.com, the definition 
of networking is “a supportive system of  
  sharing information and services among 

individuals and groups having a common inter-
est.”  Essentially, networking involves individuals 
forming mutually supporting relationships.
 Why should you network?  Well, I can 
tell you why.  I’d like to start out by dispelling 
some myths.  Most people think that they do not 
need to start networking until they start the job 
searching process, which is not accurate.  Yes, 
networking can reduce the time it takes to job 
search, but being a part of a professional network 
long before the job searching process commences 
can benefit them and their career. Your network 
can consist of almost anyone you have ever met.  
Examples of individuals who could serve as a 
network connection include, but not limited to, 
former co-workers, mentors, friends of friends, 
neighbors, and former classmates.  These indi-
viduals could provide you not only with career 
connections but also with advice on work-related  
 

matters or provide general information that could 
be beneficial.  
 The key is, the larger network you have, 
the more opportunities you are exposed to in 
achieving your goals.  Additionally, networking 
is not just for job seekers.  Employers who want 
to gather information about a client or to acquire 
recommendations when looking to hire employ-
ees can utilize networking.  The phrase, “it’s not 
what you know, it’s who you know” is one that 
is true.  Knowing and associating with the right 
people can pay off and be more important than 
what you know or what you do.  According to the 
online resource, Complete IT Professional, some 
benefits of networking include keeping informed 
of career opportunities in your industry, learn-
ing about ideas and trends, meeting new people, 
understanding more about other areas of an in-
dustry, and developing your communication and 
listening skills.  Really, this list can go on and on, 
but hopefully these are just a few suggestions that 
can aid anyone in the art of networking and help 
understand why everyone should network.
   

W HY S H O U L D YO U N E T WO R K?
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BY: EMILY KANE

While in graduate school, 
the opportunities to grow 
professionally are plenti-

ful.  From conferences to practicums, 
internships, and developing relation-
ships with professional staff at Clem-
son and surrounding areas, it is easy 
to forget a very important profes-
sional networking opportunity we 
have in front of us each day: building 
relationships with our peers.
 Our peers in this program 
are the ones we share blood, sweat, 
and tears with as we power through 
busy schedules, quickly approaching 
deadlines, and life as Student Affairs 
professionals and fellow Tigers.  With 

so much packed into these relation-
ships, it is very easy to forget that not 
only are these the people we are shar-
ing our graduate experience with but 
they are also the people we will be 
sharing the field with when we move 
on from the Counselor Education/ 
Student Affairs program.
 When this comes to mind, 
building relationships with peers in 
our program – and with other peers 
in our field – becomes even more 
valuable in our short time at Clem-
son.  You never know who could be a 
connection to a future job or pro-
fessional opportunity as we scatter 
about the country after graduation.  

For this reason, taking a little time 
to grab coffee with friends, hanging 
out on the weekends, or even at-
tending a home football game with 
Student Affairs peers may be more 
than just fun.  It can also be a means 
of building relationships with people 
who might be a valuable connec-
tion to you during your career.  But 
of course, at the end of the day, the 
best part of making connections with 
people are the potential for great 
relationships…the connections to the 
future Student Affairs field are just a 
bonus!

Our Peers

“As a second year, I 
am starting to learn 

the tricks of the trade 
of networking in a 

different way.”

The Value of 

2

Be Selective
In reaching out to network with 
people, keep in mind who you are 
connecting with. For instance, on 
Facebook or LinkedIn, are you ac-
cepting every single friend request or 
connection or are you being selec-
tive with those you accept? Having a 
large network can come in handy, but 
it can also be a burden when you are 
trying to create meaningful relation-
ships with those people within your 
network. Be selective to those people 
who can potentially benefit you in 
the future and those whom you will 
actually talk to and remember past 
the conference you are attending. 

Be Intentional 
If you are one of those people who 
want to work in a very specific field 
of higher education where only a 
handful of professionals work, you 
will need to be intentional with those 
people you connect with. Start doing 
your research now on those people 
whom you could possibly connect 
with on social media or at a confer-
ence you are planning to attend. By 
connecting with those people, even 
on a social networking basis, you are 
plugging into their world and how 
they operate as a professional in that 
niche part of higher education. 

 

Keep Up!
Keep up with your network! Wheth-
er you follow them on Twitter or 
have an e-mail relationship with the 
person, keep up with what is going 
on with their life, specifically their 
work life. If you want to plug into 
their area of higher education, check 
out which articles they are posting or 
talking about so that you can educate 
yourself on what they are reading. 
Contact them and start up a conver-
sation about an article you read that 
they also have read!

Strategic Networking

BY: BART UPAH

BY: COLLEEN MARQUART

 Recently, I have had several 
conversations about the social media/
digital communication/self-branding 
part of my student affairs professional 
experience. As a first year gradu-
ate student, I never really gave much 
thought into putting my opinions and 
ideas out there for others to read in 
Student Affairs, especially not for those 
who know more about the subject than 
I did. What if my 
opinions were 
invalid? What if 
someone were 
to correct me? 
Well, that attitude 
did not get me 
anywhere. Guess 
what? Someone 
will always know 
more than me on 
any certain sub-
ject, and no one can correct an opin-
ion. Finally, I ran out of excuses. As a 
second year, I am starting to learn the 
tricks of the trade of networking in a 
different way: meeting professionals at 
conferences and keeping in touch with 
them on Twitter, meeting profession-
als online and keeping up with them at 
conferences, asking for help on certain 
issues that I run into developing my 
own practices, asking for advice from 
other grads that are in my position 
right now, etc…
 In my computer graphics 
courses at Purdue, the faculty was 
insistent about each student building 
their own online identity and branding 
himself or herself for the type of job 

the student would want in the future. 
Of course, computer graphics had to 
do with technology and that made 
sense to make your information acces-
sible on technology for the employers 
to find you. Social media was a part of 
this process of “branding yourself.” The 
rule was to be present online, so that 
when an employer searched for your 
name, your work would appear on 

your Facebook ac-
count, your web-
site, your Flickr, 
your LinkedIn 
profile,    
 or anything else 
you could add 
your portfolio to. 
Having an online 
presence, believe 
it or not, will help 
you in the student 

affairs field as well. I am starting to 
find more ways to get involved and 
broaden my knowledge with online 
blogs, twitter, live videos, etc. We 
preach about developing the holistic 
student and fostering the learning that 
occurs in and outside the classroom 
for the undergraduate students that 
we work with every day. What about 
ourselves (graduate students and 
professional staff)? How are we staying 
current and on the cutting edge of our 
profession?
 I am learning so much 
about the student affairs field in 
my graduate courses now, but you 
can only take so many classes per 
semester and so many semesters 

in your timeline for the program. A 
program plan of study must limit the 
knowledge given to a student into 
certain categories that are siloed into 
certain courses. The information must 
be funneled even more into a cur-
riculum for the program of study to 
be credible. How do you supplement 
your classroom/practical experience to 
learn about your specific interest and 
how to use your unique abilities in the 
student affairs field? You find it your-
self! You read blog posts from other 
professionals in the field that have the 
same interests that you do. Learn how 
others’ schools are approaching areas 
of your interest without waiting to 
meet them at the next conference in a 
year. Watch videos/movies about how 
to strengthen your notable abilities for 
your profession. Maybe, you can find 
a way to connect your undergraduate 
degree to your current student affairs 
profession. You will never know until 
you start looking.
 A former professor coined the 
term, “Graphics Guru.” This means 
that you must be aware of or know 
almost everything that has to do with 
computer graphics. You gained this 
wondrous title and knowledge by 
working at it every day. Setting time 
aside each day to work on a project 
and learn a new technique or reading 

Develop into the SA Professional You want to Be By Networking                    

 For people who are looking to advance in their career and make connections in that field, there are some 
simple, strategic tips that you can use when networking with others. 



Intentional Networking
BY: CASEY BRIDGEMAN

C o n f e r e n c e  C o n n e c t i o n s :  Th e  S t o r y  o f  W e s
 Conferences.  We all have been 
to at least one and we will definitely 
attend more in the future.  Apart from 
the great information and presenta-
tions one can find at these events, 
there is another vital resource that can 
be utilized: making connections with 
the other attendees.  This seems like 
a pretty simple concept right?  Abso-
lutely. However, the benefits from these 
interactions can be widespread and far 
reaching.  This is my personal story 
about connections.
 My sophomore year of college I 
served on the Executive Committee of 
an organization known as the Student 
Alumni Associates.  The group served 
as the student branch of the Virginia 
Tech Alumni Association.  We were 
responsible for planning pep rallies, 
alumni reunions, marketing events, 
and various other campus activities.    
 Part of the responsibilities 
of serving as an Executive member 
required me to attend the CASE Affili-

ated Student Advancement Programs 
(ASAP) conference.  The year I attend-
ed the ASAP conference it was held 
in Chattanooga, Tennessee.  Student 
Alumni groups from all over the south-
east came together at this conference to 
discuss program ideas, marketing strat-
egies, and networking options.  While 
at the conference, I made a point to 
interact with as many individuals from 
other schools as I could.  I met some-
one named Kyle from East Carolina 
University (ECU) and formed a con-
nection over the course of the weekend.  
As time went by, we fell out of touch 
but still communicated via Facebook 
every once in awhile.
 Fast forward three years.  As 
I am struggling through the NODA 
process I make the decision to apply for 
the ECU position.  A week after the dif-
ferent institutions received my applica-
tion materials, Kyle sent me a Facebook 
message asking me if I applied for the 
ECU position because he saw my name 
in the pool.  I responded saying yes 

that I indeed did apply.  He then pro-
ceeded to tell me that he works for the 
Orientation Office and will be helping 
select the NODA Intern for the sum-
mer.  Two weeks after my interview he 
told me I did very well in the interview 
and the office was impressed.  The next 
week I received an offer for the ECU 
position.  
 This goes to show you no mat-
ter how small of a connection you 
make with someone, it has the poten-
tial to become very useful in the future.  
A guy I met at a conference 3 years ago 
ended up being someone who made a 
decision about an internship offer.  The 
point of this story is this; utilize every 
opportunity you have at these differ-
ent conferences to network.  You never 
know if that random person you eat 
lunch with one day could end up offer-
ing you a job sometime in the future.  
Be open.  Be outgoing.  And do not 
be afraid to go out on a limb and talk 
to someone new.  Great things could 
come from it!

BY: WES HUTCHINS
(From March 2012 SPA Newsletter)

BY: COLLEEN MARQUART

Develop into the SA Professional You want to Be By Networking                    (CONT'D)
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 Generally, when I hear the word "networking," I 
think of icebreakers and superficial questions and want to 
run in the opposite direction. So, when I went to my first 
SACSA (Southern Association for College Student Affairs) 
conference last fall, I knew I had to find a way to make net-
working work for me. The solution I came up with was what 
I like to call "Intentional Networking."
 Everyone knows that person at the conference who 
has talked to everyone at least 
three times and also given 
you his/her business card 
twice. Maybe that approach 
works for them, but that was 
not going to fly for this intro-
vert. Instead, I decided that 
I would focus my network-
ing efforts on the people and 
places that I felt I could really 
make a connection with. 
 First up - I volunteered to work the registration 
table. This was great because it gave me access to the full list 
of everyone who had registered for the conference, and it 
allowed me to be one of the first faces they saw when they 
arrived at the conference. When I was not checking people 
in and passing out snazzy neck wallets, I perused the spread-
sheet of conference attendees. I looked for people who were 
graduate students at my undergraduate institution and made 
sure to introduce myself when they checked in. I also looked 
up the names of people who were students in the Student 
Affairs program at the university in my hometown. Making 
these connections was easy, because we already had a com-
mon background and plenty to talk about.
 The other thing I did at the registration table that 
really helped me was looking up the names of administra-
tors from the schools I am interested in working at after 
graduation. It is no secret that I am trying to get back to 
working at UGA (University of Georgia), so I took note of 
who was attending from Georgia and made sure that I in-
troduced myself at the registration table. Having the initial, 
awkward introduction out of the way made it much easier to 
approach people during sessions, at meals, and in general at 
the conference.
 Once I had done my super-stalker behind the scenes 
work, I focused in on the people that I hit it off with! Luckily 

for me, I found that I had a lot 
in common with some of the 
other graduate students attending the conference, 
so they were able to introduce me to others in their 
cohort, as well as their professors, the administra-
tors they work with, and their assistantship super-
visors. Starting off your networking efforts with 
other graduate students is a great strategy because it is not 

nearly as intimidating and leads to lots of other  
connections.
 My biggest networking breakthrough of 
SACSA 2011 was when I met "Dr. Bill." I knew 
that Bill McDonald, Dean of Students at UGA 
was attending the conference because of my 
registration table stalking, so I made sure that 
I attended his presentation and sat on the front 
row. Lucky for me, the stars aligned and Dr. Bill 
turned out to be literally the nicest man on the 
planet and had attended school at my hometown 

university, so we had plenty to talk about afterwards. I even 
left SACSA with his cell phone number - SCORE!
 The main point here is that you should not feel 
pressured to meet everyone and schmooze yourself into a 
coma. Decide who you want to meet, and make an effort 
to do it. Call me crazy, but I think it is way better to meet 
5 people that you will stay in touch with, rather than 300 
people whose names you cannot remember. By being very 
intentional about my networking at SACSA last year, I was 
able to build actual friendships with people from other co-
horts (people who I still meet for drinks when I am in their 
town), and found myself a super awesome and accessible 
mentor in one of UGA's top administrators. Since SACSA, 
Dr. Bill and I have had lunches and shared numerous phone 
calls and emails, and he even let me interview him for one 
of Tony's projects.
 I still think networking can be super awkward, but 
by handling it on my own terms I have managed to make 
it work to my advantage. So before conference season 
gets in full swing, take some time to think about whom 
you want to meet, from which schools, and in what 
positions, and go find 'em!

“My biggest  
networking  

breakthrough of 
SACSA 2011 was 

when I met Dr. Bill”

about the latest and greatest technology for your specific area 
in computer graphics. I think it is necessary for student affairs 
(SA) professionals to be, “SA Gurus,” and to know about the 
campus we represent, the functional area we represent, and 
our personal interests and abilities in our field. The SA Guru 
would know about the latest and greatest way to communicate 
with the students on their campus (and if that involves a new 
technology). The SA Guru would be a catalyst for change in 
their department for early adoption practices. The SA Guru 
would have a broader sense of the information that is out in 
the world to help with those daily hiccups we all run into. 

The SA Guru would be the go-to person in the office for their 
particular interests, abilities, and passions. For me, being able 
to use technology in a way to gain more knowledge about my 
own profession and to network is opening doors and helping 
me think creatively to solve problems in my day-to-day work.
 I am new at the “branding yourself as an SA Guru.” So 
this is my stab at beginning a journey of becoming a search-
able SA Guru with a wide variety of interests that employers 
and other professionals will be able to gain knowledge from. 
In the meantime, I challenge you to work on your own profes-
sional SA Guru plan. What does that look like for you?



(From March 2012 SPA Newsletter)
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BY: SHANNON MCGINNIS

BY: KELSEY AXE

 We all know the annoyance that comes with hav-
ing a pebble in our shoe when we are trying hard to get 
somewhere fast.  With dozens of conferences to choose 
from in the upcoming weeks, it can feel like adding one 
more responsibility might just slow you down.  While 
anyone heading to a conference should be prepared to 
have a full schedule, you can truly create a unique experi-
ence for yourself if you plan ahead.  Would it really hurt if 
you built a few extra items into your schedule?  What ex-
actly is the pebble slowing you down?  It will be different 
for everyone.  Take a few minutes to think about excuses 
or barriers that you perceive are preventing your involve-
ment and then challenge yourself to overcome them.
 Both the NASPA and ACPA 2013 conference 
themes this year imply that it has never been a better time 
to get involved at a conference, even as a graduate stu-
dent.  The theme for NASPA  

encourages attendees to “Bold Without Boundaries” and 
ACPA’s challenges us all to “Inspiring Communities of 
Wellbeing.”  These may just sound like fancy marketing 
lines created to entice people to register, but taking a clos-
er look at the opportunities for conference involvement 
makes me think otherwise.  Aside from main events, 
sessions, and networking, getting involved on deeper 
level at a conference can take shape in a number of ways.  
And remember, you don’t have to be a presenter to be 
involved.  Consider signing up for a case study compe-
tition, join a committee that interests you, sign up to 
volunteer- do whatever it takes to get rid of that pebble in 
your shoe! Specific opportunities for graduate students to 
take the next step at NASPA or ACPA are listed below.  
 What are you waiting for?  Kick off your shoes, 
shake out the pebbles, and get involved!

Networking for Introverts

“Volunteering at 
a conference is a 

great way to meet 
people in a  

smaller setting”

The pebble in your shoe And other excuses for not Getting Involved with Conferences
“It isn't the mountains ahead to climb that 
wear you out; it's the pebble in your shoe.”   
Muhammad Ali, recipient of ACPA’s 2012 Humanitarian Award

Get Involved at NASPA Get Involved at ACPA

•	 Volunteer
•	 Online Itinerary Building
•	 Plan to attend First Time  

Attendee Orientation, Sessions 
& Lounge

•	 Explore Knowledge  
Communities

•	 Get Involved in the Conference 
Planning Committee

•	 Special Events- Community  
Service Project and more!

•	 Volunteer
•	 Online Itinerary Building
•	 First Time Attendee Sessions
•	 Join Commission or Standing 

Committee Round Tables for in 
depth discussions

•	 Get Involved in the Convention 
Planning Committee

*(Disclaimer: These are just a few basic examples for two conferences.  Dozens of conferences are 
offered throughout the year so use this as a guide to help you find opportunities on your own.)

Network in a Way you Feel Comfortable
Rather than walk up to a big group of people, talk to peo-
ple one-on-one.  Some of the best opportunities for one-
on-one conversations are at the beginning of a program.  
Try to sit next to someone you do not know, introduce 
your self and ask questions.  These questions can be about 
their current job, their career path or their current institu-
tion.  Before you leave the session 
exchange business cards.  Hint: 
write the name of the conference 
on the back of the card, to help 
you remember where you met 
that person later.

Find a Conference Buddy
Find a conference “buddy” to 
help you navigate the more popu-
lous conference events, such as 
meals and keynote speakers.  Sticking with one person you 
know can help you feel more comfortable in your environ-
ment.  If this buddy happens to be an extrovert, even bet-
ter!  You might just meet more people because your buddy 
is willing to introduce themselves to just about anyone, 
anyplace and anytime.

Plan a Schedule Ahead of Time
Go through the conference programs and select those you 
are interested in attending.  Try not to pick the sessions 
because your friends are going, select the topics YOU are 
interested in learning.  Program sessions are a great way to 
meet people in a smaller setting, do not get tied down by 
spending all of your time with people you know.

Plan to Attend Some of the Social Events 
Many conferences sponsor socials based on region, but 
other SPA organizations also host socials outside of the 
conference venue.  Use this opportunity to meet different 
people.  By planning for these events ahead of time you will 
be more prepared for the social situation.  

Make time for breaks!  
Do not feel that you have to attend every pro-
gram session that is offered, especially at some of 
the larger conferences.  Last year at ACPA there 
were few breaks in the conference program-
ming; it was up to the individual to create time 
for lunch.  Take time for yourself: go get a coffee, 
read a book in a quiet corner or even take a short 
nap!  These quiet minutes can help you feel reen-
ergized and ready to meet more people.

Get Involved!
Get involved with a commission or interest groups; these 
will typically have smaller numbers of people who share 
common interests.  Networking is easier because you 
already share some similarities with these people.  Who 
knows you might even end up seeing these individuals at 
relevant program sessions later in the conference!

Volunteer
Volunteering at a conference is a great way to meet people 
in a smaller setting.  Whether you are helping at the check 
in desk or picking up evaluations for the session you are in-
terested in, these create more opportunities to meet people 
on a one-on-one basis.

 Networking with strangers can be an intimidating process, especially if you are an introvert.  You might find net-
working to be boring, awkward or even painful!  Conferences can be an intimidating place, filled with extroverted people 
who are energized by the environment; whereas you just want to run and hide in your room.  As a fellow introvert, I am 
here to offer a few tips and tricks I have used at conferences to help with networking.  

http://www.naspa.org/conf/first/default.cfm
http://www.naspa.org/conf/first/default.cfm
http://www.naspa.org/conf/cmte.cfm
http://www.naspa.org/conf/cmte.cfm
http://www.volunteerspot.com/login/entry/3123456586355060109?emc=lm&m=100054&l=2&v=729369
http://convention.myacpa.org/general/planning-team.php
http://convention.myacpa.org/general/planning-team.php


8

Staying In Touch
BY: ARIEL COCHRANE-BROWN

 Networking is essential to what we do in Student Af-
fairs—but if you’re anything like me, you may find the concept of 
putting yourself out there in a ballroom full of people at a confer-
ence a bit overwhelming. So, to help ease any anxiety, I reached 
out to some alumni of the program for their insight: networking, 
in a sense. You never know when their experiences and thoughts 
on the subject may come in handy! In speaking with Clemson 
Student Affairs alumni Eddie Seavers (Associate Director of 
the Center for Student Involvement, Ramapo College, NJ) and 
Gretchen Waugaman (Assistant Director of the Bridge to Clem-
son Program), I learned not only the power of networking, but 
also that it is a lot easier than it sounds. 
 Eddie has found networking valuable in “trying to deter-
mine best practices in terms of starting or revamping programs or 
initiatives.” He said that “if you’re not doing something, someone 
else is and can give you insight.” He told me about the valuable 
listservs he found while working in the state of Virginia that 
connected schools to one another, and that also tapped into the 
expertise of numbers of people on countless topics. He met many 
of his connections in VA through conference planning commit-
tees and statewide e-boards, and keeps in touch with them today 

as he knows those relationships are extremely valuable.
 Gretchen shared with me that “you never know when 
they will come across your path again, especially during the 
job search process!” Indeed, they both highlighted the value of 
networking in both finding a position, but also looking to fill a 
position. In utilizing your resources, it is easier to find a target 
candidate to fill a position, or even to be that target candidate. 
 At conferences, both Eddie and Gretchen agreed—it’s 
about putting yourself out there. Gretchen encourages every-
one to sit with people you don’t know, even though it may seem 
easier and more comfortable to sit with your fellow Tigers. Eddie 
highlighted the importance of bringing business cards with you 
to sessions and meals, not just leaving them in your hotel room. 
How are people going to follow up with you if your business card 
is in your hotel room and not in their hand? 
 As Eddie summed up, you will gain confidence in this 
field as you expand your knowledge base and the number of 
people you meet—essentially you learn from others. So, my ques-
tion to you is, “why not put yourself out there?” You have nothing 
to lose. 

Alumni Corner BY: DEANNA TRAIL

O C T O B E R    2  0  1  2

N E W
 S L E T T E R

 Clemson University’s Student Person-
nel Association (SPA) is a professional organiza-
tion for graduate students in higher education as 
well as faculty and staff who are committed to the  
student affairs profession. SPA members are  
provided opportunities for professional, academic, 
social and civic growth. Members are often pro-
vided opportunities to discuss topics relevant to 
the field of student affairs and higher education.  
Outside guests, experienced professionals and  
faculty members provide insight into their  
experiences and give guidance as students explore 
options in the field.

 SPA organizes social events, community 
service projects, fundraising opportunities, and 
hosts bi-monthly meetings focused on personal 
and professional development. SPA members 
are also members of the South Carolina College  
Personnel Association (SCCPA). SCCPA  
coordinates quarterly ‘Drive-In on a Dime’  
conference series.

W  H  O    W  E    A  R  E . . . W  H  A  T    W  E    D  O . . .
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Make a Self-Maintained Database
Be sure to get the contact information of those you meet while 
at different conferences.  In your own time, create an Excel sheet 
with individuals’ names, email address, telephone number, job po-
sition, and institution at which they work.  Also, create a column 
for additional notes in reference to where you met and what you 
discussed. 
Reach Out
Attempt to reconnect with those you meet via email, Skype, or 
over the phone.  Thank them and/or follow up with any interac-
tion you shared.  Another good way to keep in touch without 
demanding a conversation is to send interesting articles, papers, 
or blog posts.  Sending mutually interesting material could spark 
great ongoing discussions. 

Form Small Groups
At times, less is more.  It may be easier to build quality working 
relationships when in small groups.  Try starting a group blog or a 
book club centered on a shared professional interest. 
Look ‘Em Up
When used appropriately, social networking sites are a great way 
to keep in touch with those you meet at a conference. Linkedin 
is a professional social networking site.  Not only can you find 
people you met at conferences, but you can see their contacts and 
the types of professions they deal with.  If they keep their profile 
updated, you can also see if they change companies or work loca-
tions. 

 The phrase, “Six degrees of separation,” may be an understatement in the student affairs profession.  While we are in the process 
of becoming a part of this small professional community, our resources and opportunities are endless.   Professional development con-
ferences are a great way to meet new people and expand your network, but relationships do not start and stop at these events.  Here are 
a few ways to keep in touch with those you meet at a conference.  


